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Management
pointers at
Grassland UK
SILAGE for dairy cows
is getting underway big
style across much of the
country, but following
a difficult winter and
spring, farmers need to
take care to maximise
quality and quantity this
year.

Thisyear therewereplenty
of top tips at Grassland UK,
on May 10, where the with a
tremendous demonstration
of new kit and a plethora of
advice on offer.

Organised by the Royal
Bath and West Society and
held on a working farm
in Somerset, the event
covered all aspects of forage
production, from seeds
to feeds, with machinery
demonstrations, a technical
advice area, seminars, silage
clamp demonstrations and
trade stands from all sectors
of the industry.

One main topic after such
a tough winter and spring,
washowtoremedyproblems
with their soil to maximise
grassland productivity.

Calcifert consultant, Mark
Tripney, speaking at one of
the seminars pointed out:
“Poor root development
limits a lot of crops, so dig a
hole. Do you feel the spade
resisting and at what depth?
Are their worms?

“The spade is a great
tool for saving money and
for targeting nutrients and
machinery use.”

Machines which relieve
soil compaction, also came in
for attention. “I think aeration
is a great tool which is under-
utilised,” said Mr Tripney.
“It removes the thatch of
grass on the soil surface,
which prevents nutrients
from getting down into the
soil profile and opens up
compaction, enabling roots
to grow down to find those
nutrients.

“While many farmers
make great use of manure to
reduce fertiliser applications,
oneconcern–particularly on
dairy farms – is the high level
of potassium in the soil from
repeated slurry applications.

This locks up magnesium,
causing problems both for
the grass and the cattle,” he
added.

“Bewareof the antagonisms
which might be on your farm
and test the soil for more than
N, P and K. Around 60% of
grassland is short of calcium,
which is essential for the
structure of the soil and for
cell development in theplant.”

When supplying sufficient
nutrients for the crop it’s
vital to get on with aftercut
fertiliser as soon as possible
after taking the first cut of
silage, said Graham Ragg,
senior agronomist at Mole
Valley Farmers.

“You lose 2% a day in
second cut yields for every
day you delay putting on
fertiliser after taking first cut,”
he explained. “So if you wait a
week, you lose 14% or about
1t/acre.”

According to a survey by
Germinal, more than 40% of
dairy farmers had shortened
their cutting intervals over
the past three years, with

GRASS AND MUCK

92% reporting better silage
quality as a result. However,
it’s vital to choose the right
grass mixtures, and the
new Recommended Grass
and Clover List, launched
at Grassland UK, featured
a number of new varieties,
including AberBann and
AberSwan from the IBERS
breeding programme.

Oliver Seeds also launched
a new multi-species grass
mixture at the event, to
meet increasing demand
from farmers for species-
rich herbal leys. “Multi-
species swards have a lot
of advantages over straight
ryegrass leys,” said general
manager, Rod Bonshor.
“These include enhanced
stress tolerance and

SUNNY WEATHER greeted visitors to the Grassland UK event in Somerset

New varieties now
ready for selection
TWELVE new varieties have been added to the
Recommended Grass and Clover Lists.

The lists include 11 new varieties of ryegrass and
one white clover variety, which have been added to the
2018/2019 Recommended Grass and Clover Lists (RGCL).

Dr Liz Genever, AHDB senior scientist, said: “The lists
give details on the performance and characteristics of
each variety. When thinking about reseeding they are an
invaluable tool, helping farmers make informed decisions
with their seed merchants about the varieties that will
perform best on their farm and help them get the most out
of their grassland.

“Only grasses and clovers that have undergone at least
four years of independent testing are included in the lists.
Varieties are rigorously tested for factors such as total and
seasonal yield, feed quality, disease and persistence before
making the Recommended Grass and Clover Lists.”

In addition to providing information on the varieties, the
RGCL also includes a range of technical information for
farmersonhowtheycanmanage their reseedandmaximise
the productivity of their grassland.

The 2018/2019 RGCL handbook and the full lists for
merchants are available to download from beefandlamb.
ahdb.org.uk/returns and britishgrassland.com/rgcl

The online interactive version for perennial ryegrasses
has been updated and is available at dairy.ahdb.org.uk

ELEVEN NEW varieties of ryegrass and one white clover variety
have been added to the new Recommended List

Dairy farmers will need to
maximise their multi-cuts

Delays in harvesting first cut
following the wet spring, coupled with
likely reductions in yields on many
farms, means farmers will need to pay
particular attention to maximising
second and third cut yields this season.

Withforagesuppliestightonfarmand
bought-in stocks looking expensive off
the back of high straw prices, Graham
Ragg, Mole Valley Farmers senior
agronomist and product manager,
says there’s a real need for farmers to
produce their own quality forage.

Speaking at GrasslandUKat TheBath
and West Showground, Shepton Mallet,
he said farmers were generally around
twoweeks behindonmaking silage and
yields were also likely to be down.

“It’s a big problem as first cut is so
important as it’s usually the biggest and
best quality,” he said.

“Farmers need to bear this in mind,
take stock ofwhat forage they’ve got left
and plan how they will make up for it in
second and subsequent cuts.”

In a ‘normal’ year, most producers
generally choose to reduce the acreage
harvested after first cut has been taken.
However, this year Graham advises

maximising second and third cut
acreage by grazing more intensively
after first cut. In doing so, farmers
will “avoid building a problem for the
winter.”

First cut should still be taken as soon
as possible to encourage quality re-
growth he said.

Graham believes strategic use of
fertiliser will be essential this year to
get the best possible silage yields and
he urged producers to order fertiliser
in advance so product can be applied
promptly.

“You lose 2% a day in second cut
yields for every day youdelay putting on
fertiliser after taking first cut. So if you
wait a week, you lose 14% or about 1t/
acre.”

Choosing the right after-cut fertiliser
is also important. For second cut, about
75 units per acre of nitrogen (90 kgs/
hectare) is optimum. Potash is also key
due to the fact every tonne of silage
taken off removes 10 units of potash
per acre (12 kgs/hectare). Including
sulphur in any bagged product is also
recommendable considering it can lead
to a 30% uplift in grass yields.

GRAHAM RAGG says farmers need to
make up for the reduction in forage stocks
and late first cuts with an increased second
cut of grass silage

persistence, with greater
root mass and depth, and
extended growth at both
ends of the season.

“The forage also has
greater palatability, a higher
trace element and mineral
content, and some plants
haveanthelminticproperties
which helps combat any
worming problems.”

� The one-day triennial
event attracted around 8000
visitors and in the following
pages we highlight some
of the new machines and
technology launched at the
event, plus a host of other
relevant new kit.
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DEFRA’S plan to ‘sweep away’
40 years of the Common
Agricultural Policy in the UKwill
pass into law this spring.
Speaking at the Oxford Farming

Conference, Environment Secretary,
Theresa Villiers, confirmed that
the UK Government’s ‘landmark’
Agriculture Bill will be introduced to
Westminster thismonth,with the aim
of it being finalised byMay.
Ms Villiers used the occasion to

insist that the newpolicywouldmeet
the challengeof delivering the greater
environmental protection, climate
change action and animal welfare
demanded by the public, whilst
also improving the productivity

and profitability of farm businesses,
protecting food security andenabling
the UK to strike new international
trade deals.
She was at pains to reassure the

farming audience that the new policy
would give them unprecedented
choice over how it would apply to
their businesses, with Defra keen to
use ‘local knowledge’ to ensure that
farm businesses could thrive.
“This a government which will

always back Britain’s farmers,”
declared Ms Villiers, who said
that the recent planning for the
possibility of a ‘no deal’ exit from
the European Union had provided a
timely reminder of the importance of
domestic food production. So much
so that the Agriculture Bill to be
laid before Parliament has additions
specifically related to food security.
She was also adamant that the

UK’s current high standards of food

safety and animal welfare would
be protected in the imminent
negotiations towards trade deals
outwith the EU: “Please be reassured,
as our manifesto says, as the Prime
Minister says, we will not imperil out
international reputation.
“The high standards of British

farming are the backbone of our
biggest manufacturing sector,
food and drink. We will not dilute
food safety or animal welfare. In
negotiations, we will walk away
if our standards are undermined,
absolutely.”
However, asked for a show of

hands over their faith that Boris
Johnson’s government would not
sacrifice domestic food standards
to seal international trade deals, the
OFC audience signalled this was one
promise that they would not believe
until delivery.
In England, there will be a seven-

year transition, during which time
Direct Payments will be phased out,
and replaced by an Environmental
LandManagement scheme.
Questioned by Scottish Land and

Estates’ Eleanor Kay about agri-
policy divergence between the UK
home nations, Ms Villiers noted that
there would be ‘big constitutional
implications’ in attaching any strings
to devolved farm support money.
“What wewill have to grapplewith

is that trade policy is reserved to
Westminster, but agricultural policy
is devolved. We are going to have
to work closely with the devolved
administrations to make that work in
practice.”
On continuing support for farmers

in difficult areas, she said that most
developed economies found a way
to support the industry in remote
regions without falling foul of WTO
rules – the UKwould be no different.

By Gordon Davidson
g.davidson@thesf.co.uk

CAP gets scrapped

Tally
Ho!

THERE WAS a strong turnout
for the Fife Foxhounds’ New
Year’s Day meet, held at
Ceres, Fife
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WHAT A year of uncertainty we had last year 
… and while the political air may be clearing 
on Brexit, we still do not know what the 
intended or, more importantly, the unintended 
consequences of the UK leaving the EU will 
be following that decisive general election in 
December.

That’s why newspapers like The Scottish Farmer are so 
important for farmers to keep abreast of what’s happening 

on a daily, weekly and long-term basis. We’re committed to sifting through the news, 
generating unique content and supporting Scottish farmer in their decision-making 
processes. Our loyal readership – both in print and increasingly on-line – appreciate 
our reliability and knowledge, all without being preached to! 

The Scottish Farmer’s position of offering readers a reliable source of information, 
news, top tips and features, also means that you, our advertisers are able to benefit 
from the ONLY reliable way to reach all aspects of the industry in Scotland. As we 
head into our Brexit year, it is important that we all play a part in informing readers 
in new ways to deliver the promise that this great industry has. We all face many 
challenges, however one thing that is certain is that food production remains as one 
of the basics of life. It remains a fundamental business that no one in this planet, never 
mind Scotland, can be without. 

This year, 2020, is going to be one of constant change and with change comes 
opportunity. While there remains many fears of what our post-Brexit world will be, 
the industry has shown that it is resilient, professional and adaptable. We want to 
be part of that change. 

Our media pack reflects the ever-changing facets of what the publishing industry 
can offer – everything from bespoke print and digital packages, to print only, digital 
only and inserts. We have a package that will suit everyone and anyone. If it’s 
not listed in this communique, then enquire … that’s what we are here for. Political, 
social and professional changes are part and parcel of modern agriculture and it’s 
something that we and our readers embrace with gusto. 

We promise continual editorial change to reflect the way agriculture is adapting 
to political upheaval, the unending demands of pressure groups and the positive 
influence a really modern industry can have on mitigating climate change. 

Our aim is to remain part and parcel of the industry in this respect … we are not 
called ‘The Farmer’s Bible’ for nothing! We have some of the most respected names 
in the industry as columnists and we are, and will continue to strive to be, the No 
1 stop for the Scottish industry and we will play a vital role in knowledge transfer 
during the years that post-Brexit issues will arise. We will, as usual, lead the way in 
news of the ‘what’s happening’; ‘why it’s happened’; and ‘what it means’ for the 
industry, not just in Scotland, but on a wider UK and EU stage. 

We also have, every week, a special feature which focusses on specific aspects 
of agriculture, covering the majors like Livestock, Arable, Dairying, Tractors and 
Lifestyle, but also covering niche areas such as Renewables, Fencing, Solicitors 
and Precision Farming, etc . We also have a range of sibling newspapers and 
periodicals dotted throughout England, Wales and Ireland, which can be used as 
part of a national reach strategy, so it’s not just a Scottish national market that we 
can help you ‘hit’. We have the capability to reach all farmers in the UK. Let us be 
part of your aspirations and needs for your business. Our professional editorial and 
advertising team are only a phone call or e-mail away

Ken Fletcher
Editor, The Scottish Farmer

WELCOME TO 
the Media Pack for 2020
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Centre of Expertise will
strengthen Scotland’s
fight against disease
SCOTLAND is playing
smart and tough in the
war against disease in
plants, with the launch
of a new ‘centre of
excellence’ to help meet
the challenges of current
andpotential threats.
This joined-up approach

is expected to offer real
benefits to farmers and
foresters, in bringing
together a range of expertise
and model forecasting. It
should be able to deliver
real benefit in the ability to
copewith current and future
threats that disease may pose
to crops.
Plantsplayessential roles in

our lives from recreation and
tourism to the economics of
timber and crop production
– but the potential for harm
from pests and diseases is
ever present.
So, this new, co-ordinated

approach is aimedatbringing
all the ‘brains’ together
to have a more holistic
approach to coping with the
many issues in plant disease
and health.
Besides the many pests

and pathogens that currently
infect our plants, there are
more than 900 others that
have the potential to pose
a threat to UK arable crops,
trees, horticulture and wild
plants – some of which will
come under the remit of this
new centre.
Thismakesitvitaltoadopta

co-ordinatedapproachacross
sectors to monitoring plant
diseases, as well as helping
stakeholders understand
how to improve their own
plant health capabilities, said
its management team.
To tackle these challenges,

the Scottish Government’s
Rural and Environment
Science and Analytical
Services Division (RESAS)
department for Rural
Economy and Connectivity
has provided funding to
bring together a number
of Scottish research
organisations to establish a
virtual ‘Centre of Expertise
for Plant Health’.

Working with the recently
appointed chief plant
health officer for Scotland,
Professor Gerry Saddler,
from Science and Advice
for Scottish Agriculture
(SASA), this centre will
bring together key plant
sectors within agriculture,
forestry, horticulture and the
environment to co-ordinate
plant health needs and
activities across Scotland.
It will be headed up by

the James Hutton Institute,
along with sector leads
partners from Scotland’s
Rural College (agriculture),
Royal Botanic Garden
Edinburgh (horticulture and
the environment) and Forest
Research (forestry).
Add into the mix

partners from Universities
of Edinburgh, Stirling and
Strathclyde, Centre for
Ecology and Hydrology
and Biomathematics and
Statistics, therewillbearange
of skills from understanding
public perceptions to long-
term disease forecasting to
bolster the benefit of this
new co-operative approach.
Of the potential threats

to the UK, the centre will
focus in on those of highest
risk to Scotland, taking into
account our climate and the

plants of most importance
to our economy and social
wellbeing.
For example, one of our

major threats is the bacterial
pathogen xylella fastidiosa
which is able to infect more
than 200 plant species
worldwide and is currently
causing huge economic loss
in Italy, having killed more
than 1m olive trees and
damaged other trees and
flowering plants elsewhere
in Europe.
For this and other threats,

the centre’s activities
will include a focus on
understanding possible
routes of entry into Scotland,
the ability to spread to
and infect our major plant
species under our climatic
conditions, as well as the
best methods for control and
when to implement them.
In addition, it will work

closely with stakeholders to
understand and act on their
priorities and concerns to
protect Scotland into the
future.
At the launch of the centre,

Cabinet Secretary Fergus
Ewing, said: “Protecting
Scotland from the
environmental, economic
and social consequences of
plant pest and disease threats

is becoming increasingly
challenging. That is why I
am pleased to announce the
creation of the virtual Centre

of Expertise for PlantHealth.”
Professor Ian Toth, its

director, added: “We are
delighted the new centre is

underway and look forward
to engagingwith experts and
stakeholders from all sectors
of plant health to work
together for the people of
Scotland. We have no doubts
about the challenges ahead
but we are hugely excited to
be part of this new initiative”.
NFU Scotland’s president,

Andrew McCornick, said:
“Our climate is changing
and that brings challenges,
and there is an increasing
number of channels –
internet trading, personal
imports etc – that pose plant
health risks.
“We need to be ahead

of the game and ready to
combat these threats. We are
delighted that the Scottish
Government has announced
this centre of excellence,
which will keep Scotland’s
crops in the best of health.”
The creation of this centre

complements an existing
portfolio covering Animal
Health (EPIC) Climate
Change (CxC) and Waters
(CREW), all of which have
been lauded by stakeholders.

ARABLE15-page spring arable special

By Ken Fletcher
k.fletcher@thesf.co.uk

FERGUS EWING discusses the difficulties in managing potato cyst nematodes with SASA staff at
the launch of the new plant health centre

CABINET SECRETARY for Rural Economy and Connectivity, Fergus Ewing, at the launch of the new plant health centre pictured
with Gerry Saddler SASA (Scottish chief plant health officer), and the centre’s directorate, Ian Toth JHI (director), Fiona Burnett SRUC
(sector lead for agriculture), Chris Quine Forest Research (sector lead for forestry) and Pete Hollingsworth of the Royal Botanic
Gardens, Edinburgh (sector lead for environment and horticulture)
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Supporting farmers in Scotland since 1893



93% of our readers agree that The Scottish Farmer 
provides up to date information on farming issues – 
our reader loyalty remains strong and constant, with 
73% of our readers engaged with us for 10 years or 
more.

Our award winning editorial team ensures you have 
the reassurance of using the widely recognised and 
leading industry publication that provides excellent 
coverage on key topics such as livestock, arable, 
renewables and business - not 
forgetting our superb show and sales 
coverage.

Our features list reflects the vital timings within the 
unique agricultural market. 83% of our readers agree 
that The Scottish Farmer gets involved in Scottish 
farming life better than any other publication or 

media. For businesses looking to reach Scotland’s 
agricultural community our title is second to none 
and offers a superb advertising platform to promote 
products and services.

71% of our readers agree that if they were to read 
only 1 farming publication it would be The Scottish 
Farmer.

With a total Scottish agricultural coverage,
87% of our readers are the main buyers of 
agriculturally related products and agree that The 
Scottish Farmer helps with business and purchasing 
decisions. 

88% of our readers shop online (22% every week 
and 65% every month). 

80% of our readers use the internet every day.
This allows you to reach the maximum audience who 
are financially active within your sector. 

The Scottish Farmer is an excellent sales driver with 
87% of our readers having purchased goods and 
services advertised in the magazine.

98% of our readers state that up to 7 persons read 
their copy of The Scottish Farmer.

97% of our readers stated that The Scottish Farmer 
offers better value for money than any other farming 
publication. 

91% of our readers read The Scottish Farmer every 
week. 

(*Source: TSF Readers Survey.) 2018

THE FACTS

The Scottish Farmer has been a 
fundamental part of farming life in 
Scotland since 1893. Supplying news and 
information, the paper is in close contact 
with the industry through a team of highly 
qualified and very experienced journalists. 
This is complemented by technical 
and scientific writers from Scotland’s 
agricultural colleges and research 
institutions.
The Scottish Farmer is read by more 
Farmers in Scotland than any other 
Farming media.
14,212 paid for copies every week. 
100% actively purchased.

	 (1st January 2017 - 31st December 2017)

HIGHLAND
(Arable/Livestock)

CENTRAL
(Arable/Livestock)

STRATHCLYDE
(Arable/Livestock)

DUMFRIES & GALLOWAY
(Mainly Livestock)

GRAMPIAN
(Arable/Livestock)

TAYSIDE
(Arable/Livestock)

FIFE
(Mainly Arable)

LOTHIAN
(Mainly Arable)

BORDERS
(Arable/Livestock)

-

Eweford Farm, Dunbar, East Lothian, EH42 1RD Wednesday, September 26, 2018
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A legendary
experience at
Glen Garioch

Shoot, throw
or cast at
Roxburghe

Fashion for
real women’s
figures

Exploring
Deeside with
kids in tow
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Gartmore holiday
accommodation that has
dared to be different

Holiday
‘hobbit’

style

win A Cathrin Brodie handbag in our free
competition inside... see page 17

Autumn 2018

A Cathrin Brodie handbag in our free
competition inside... see page 17
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Please bring this programme with you to the event

WEDNESDAY, MAY 30, 2018
Kings Arms Farm, Ballantrae, South Ayrshire, KAAKA26 0NH

21 NOVEMBER 2018
ROYAL HIGHLAND CENTRE,
INGLISTON, EDINBURGH

AgriScot
Your Farm Business Event

SallyWilliams

“AgriScot has a great business
atmosphere, at a relaxed time of
year, allowing detailed planning
for next year's growing crop."
Peter Chapman
South Redbog, Strichen

“AgriScot is a must attend for
progressive farmers.

The information, ideas and
innovation I glean from AgriScot
help me to utilise the latest and
best technology and advice”.
SallyWilliams
Dairy Farmer, Clackmae Farm
Earlston

Peter Chapman

“It is great to attend AgriScot
each year to keep up to date with
innovative thinking, products
and services that can make a real
difference to the bottom line
profitability of LFA farms like
Torloisk and to exchange the
latest news and knowledge with
other farmers and agricultural
professionals.”
Claire Simone�a
Torloisk Farm, Isle of Mull

Photography byAngus MacKay

Claire Simone�a

OFFICIAL CATALOGUE
SEE INSIDE FOR SHOW GUIDE, HALL PLANS AND FULL PROGRAMME OF EVENTS

Planning to visit? – Please register in advance via
our website and sign up to receive all the latest
AgriScot news.

www.agriscot.co.uk

PLEASE BRING THIS CATALOGUE WITH YOU TO THE EVENT

OFFICIAL CATALOGUE PUBLISHED BY

DISCOVER WHAT AGRISCOT CAN DO FOR YOUR BUSINESS

For more information please email: farmer.sales@thescottishfarmer.co.uk

  REACH A PRINT AND ONLINE AUDIENCE OF MORE THAN 100,000 READERS EVERY WEEK

  DEFINITION OF AGRICULTURAL AREAS BY REGION

September 2018

LIFE
C O U N T R Y

S c o t l a n d ’ s r u r

styleFE
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style
S C O T L A N Dweddings

Douneside House Hotel, the food
lover’s dream wedding venue

Featuring the latest trends for
mother of the bride and groom

What Scotland has
to offer couples
planning to say
Including vintage bridal wear, the latest bridal styles,
cakes, rings, shoes, photographer’s tips, favours, and all
the other ingredients that combine to make a wonderful
wedding

‘I do’



   

DIGITAL DISPLAY OPPORTUNITIES 

Winner

Best Online Presence

For more information please email: farmer.sales@thescottishfarmer.co.uk

Run of Site or Channel specific – we can ensure that your campaign is tailored to any specific areas of our sitemap. (Rates are based on tenancy for 1 month) 
  Rates

Dimensions: 1280 x 970 x 106, File Formats: GIF, HTML5, Max File Size: 40KB - £1000 per month * ‘Thick’ Skin also available: 1280 x 970 x 250

  SKIN

  BILLBOARD
Dimensions: 970 x 250, File Formats: GIF, HTML5, Max File Size: 60KB - £700 per month

  LEADERBOARD
Dimensions: 728 x 90 Expandable: 728 x 300 File Formats: GIF, HTML5 Max File Size: 40KB - £395 per month

  DOUBLE HEIGHT MPU
Dimensions: 300 x 600,  
File Formats: GIF, HTML5,  
Max File Size: 60KB  - £650 per month

  MOBILE LEADERBOARD &       
  ADHESION BANNER

Dimensions: 300 x 250, Expandable: 500 
x 300, File Formats: GIF, HTML5, Max File 
Size: 40KB  - £350 per month

  MPU

Dimensions: 320 x 50,  
File Formats: GIF, HTML5, Max File 
Size: 40KB - £300 per month

  AD STRIPS
Dimensions: 320 x 50,  
File Formats: GIF, HTML5, Max File 
Size: 40KB - £300 per month



All content from The Scottish Farmer is also available 
online on our website www.thescottishfarmer.co.uk and 
via an e-edition replica of the newspaper which brings 
you the same fantastic content of the printed edition, 
direct to your device. Our website and e-edition also has 
supporting apps which allows you to keep up to date 
whilst on the move. 

All advertisers who advertise in print will automatically 
have their email addresses and website addresses 
hyperlinked in our digital e-edition. 

Multi-media adverts are available upon request.

DIGITAL & APP EDITION

For more information please email: farmer.sales@thescottishfarmer.co.uk

  ENJOY THE SCOTTISH FARMER ANYTIME, ANYPLACE, ANYWHERE

Our agricultural media brings together two of Scotland’s leading brands. The Scottish Farmer and www.thescottishfarmer.co.uk
Combining print and digital has many benefits:

Email Marketing is the fastest and most cost effective way to reach an audience with a targeted message. Why not get your message delivered directly to farmer’s mailboxes 
every Thursday with our weekly newsletter, which can have its own hyperlink to your website. Newsletter Banner prices from £250 per weekly mailing.

E-shot Mailer - your message can be targeted up to 25k named contacts in the industry. For more information on how these digital platforms can help promote your business or to 
discuss a more tailored bespoke package please call 0141 302 7777 or speak to your regular contact here at The Scottish Farmer.

Reach a larger audience.
Reach a new audience.

More exposures to your advert.
Your advert is accessible 24/7.

There are no geographic restrictions.
Proven to increase response.

   SCOTLAND’S MOST TARGETED ONLINE AGRICULTURAL NEWS SITE

  Website

Many more of our regular readers and your consumers now spend more and more time online as every minute becomes even more precious. Our website offers 
you the chance to interactively showcase your products and services to our significant and growing online audience. Combine this with print and you are able 
to reach a massive 104,000 readers each week. Choose your preferred display option on our site from a Leader board, skyscraper, MPU, button, etc and have 
it positioned to appear run of site or tailor to a specific section or sub header within our site map. E.g. News, Renewables, Lifestyle, Livestock, Business, etc. 

  WEEKLY NEWSLETTER / WEEKLY DIGITAL MASS-MAILER



The Scottish Farmer has been a fundamental part of life for farmers in Scotland since 1893 and is regarded as THE farming title to reach 

Scotland’s agricultural and rural communities.

Supported by Newsquest, a UK wide Media Organisation, The Scottish Farmer offers a series of brand extension publications that gives 

coverage and audience reach throughout the length and breadth of the UK.

Led by the National Sales team here in Scotland we can offer you a range of tailored advertising solutions that are unique and deliver your 

products and services to all corners of the country and/or specifically targeted regions.

This new media opportunity offers –

•     A massive 350,000 UK audience.		  •     Specific geographic targeting. 

•     Continuity in content.			   •     Cross Selling advertising packages.

•     Fantastic feature opportunities.		  •     Superb Sponsorship Deals

All dealt with by your own dedicated  and experienced sales person who will ensure that your bespoke solution 

gives you the opportunity to reach the maximum agricultural audience….

‘Earn your cash’
WELSH farmers must earn

support payments post-
Brexit, not simply rely on
land ownership, warns

their farming minister.
Lesley Griffiths pledged ongoing

government support for Welsh agri-
culture but in return farmers would
need to work in a “better and smart-
er’’ way.

“It’s not about owning land but
about doing things on the land,’’ said
Mrs Griffiths, speaking at the recent
NFU Cymru conference at Llandrin-
dod Wells.

Support would be linked to out-
comes, “something for something’’,
she said.

“There is so much you are doing
now that you don’t get paid for,’’ the
minister told farmers. These include
flood prevention and protecting wa-
ter quality, both of which would at-
tract payments under proposals set
out in the Welsh Government’s re-
form consultation document, Brexit
and Our Land.

The new approach proposed by the
Welsh Government is so far removed
from the existing one that the two
“should not be spoken about in the

L To page 4

By Debbie James

L Evan Williams (picture courtesy of family)

walesfarmer.co.uk Farming news and views in Wales

A WELSH farming community has
been left devastated by the death
of a three-year-old boy in an
accident on a farm.
Evan Lloyd Williams is understood

to have been with his father on
farmland his family rented at
Llanybydder, Carmarthenshire.
The incident involving a 4x4

vehicle happened at around 4.25pm
on October 21.
Huw Davies, NFU Cymru county

chairman for Carmarthenshire,
spoke of the farming community’s
shock and sadness.
“Many of us have grown up on

family farms, no words can express
the sadness we all feel for Evan and
his family.
“The farming community in

Carmarthenshire and in Ceredigion
where Evan lived is close-knit and
will rally around to support his
family at this truly awful time.’’
Evan had an older brother and

sister and lived at Gorsgoch, near
Lampeter, Ceredigion, six miles
from the farm where the accident
happened.
He had recently started school at

Ysgol Bro Sion Cwilt in Synod Inn.
Headteacher Nia Lloyd Thomas

described him as “happy, popular

L To page 3

Community mourns death of toddler

December 2018 £1.50
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More conference coverage –
page 14

Minister spells it out: lGet smarter lFood prices to rise

Make sure you’re
on our list:

0800 052 0198

Shock move over

BPS cash quarrel

T
HE Welsh Government

has taken an unprec-

edented step by writ-

ing to every farmer in

Wales to defend its post-Brex-

it payment reforms.

It comes after a summer

campaign by the Farmers’

Union of Wales urging its

members to reject the pro-

posals and demand the reten-

tion of the BPS.

The union suggests that

ending the Basic Payment

Scheme (BPS) risks “finan-

cial hardships and the loss of

farms and rural businesses’’.

But in direct reaction,

Wales’ rural affairs secretary

Lesley Griffiths has now writ-

ten an open letter to farmers

setting out why she believes

maintaining the status quo

after the UK leaves the Euro-

pean Union would not work

for Wales.

Farmers also received a

factsheet in which the gov-

ernment sought to explode

what it labels as “myths’’ be-

ing perpetuated about its re-

form proposals.

It is thought to be the first

time that the government has

intervened part-way through

By Debb
ie James

L At loggerh
eads – ca

binet sec
retary Les

ley Griffith
s and

FUW president
Glyn Rob

erts
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a consultation.

Ms Griffiths described the

FUW campaign as “mislead-

ing” and argued that keeping

the current system would

leave Welsh farmers worse

off.
Brexit means that the gov-

ernment must do things

differently, the minister

insisted, and that included

abolishing direct subsidies

from 2025.

“There is no debate on

whether we should support

farmers: we will and we will

continue to protect the fund-

ing. But we need to provide

support in a different way to

keep farmers on the land,’’

she said.

Ms Griffiths said she was

open to new ideas but that

‘business as usual’ was not

an option.

“We need farmers to en-

October
2018

£1.50
where sold
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gage properly with us to help

make this work, so the recent

misleading FUW campaign is

not helpful.”

But FUW president Glyn

Roberts is seeking clarifi-

cation on which claims Ms

Griffiths considers are mis-

leading.

He said he rejected the ac-

cusation that the union had

run a misleading campaign

rather than one which reiter-

ated its genuine concerns.

Mr Roberts has written

to the cabinet secretary re-

questing details of claims

she believes are misleading

and not down to a difference

of opinions.

The government believes

the industry in Wales needs

to respond to the challenge

posed by Brexit by improv-

ing productivity, reducing

costs and diversifying and is

currently consulting on its

options for change, set out

in its ‘Brexit and Our Land’

document.

It proposes a two-tier sys-

tem – one for investment

grants to improve farm ef-

ficiencies and the other of-

fering an income stream for

‘public goods’ such as im-

proving water quality or hab-

itats and reducing flood risk.

Minister
leapfrogs

union in
direct

appeal to
farmers
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0800 052 0198

Hopes of early BPS

cash help dashed

FARMERS in Pembrokesh-ire who face fodder short-ages this winter after theexceptionally dry summerhave had their hopes of receivingtheir Basic Payment (BPS) earlydashed.Following pressure from farm-ing unions, the Welsh Govern-ment was expected to follow theScottish lead by supporting farm-ers with BPS loans from early Oc-tober.But Welsh rural affairs secre-tary Lesley Griffiths has ruledthis out, with the payment systemunchanged, although loans willbe made available to farm busi-nesses in December who don’t re-ceive their BPS moneyon the firstday of the payment window.Ms Griffiths said around 90 percent of farm businesses in Walescould expect to receive their BPSmoney on December 1 while theremaining 10 per cent can applyfor a loan payment of up to 70 percent of the claim value; this willbe paid in early December.The cabinet secretary said al-though she was conscious thatthe Welsh farming unions hadbeen calling onher government tobring forward BPS2018 payments,it “would not resolve the immedi-ate or longer term implicationsofthe exceptional weather”.

By Debbie James It would also create a disparitybetween businesses that have andhave not received payments, sheadded.The Welsh Conservatives criti-cised the government for not fol-lowing the Scottish government’slead and making loans availablefrom early October.“This is a disgraceful decisionfrom the Welsh Labour govern-ment and shows how out oftouch they are with the realityon the ground,” said shadow ru-ral affairs secretary Andrew R TDavies.“Farmers have been payingthroughout the summer for fod-der which has becomevery expen-sive and has damaged cashflow.”Mr Davies said asking Welshfarmers to wait until Decemberto receive their BPS cash would“add considerable strain on analready difficult position for thefarming industry and rural econ-omy across Wales”.He urged the cabinet secretaryand her officials to reconsiderwhat he described as an “ill-thought-out decision”.Meanwhile the Welsh Govern-ment has announced a £500,000donation to farming charities toprovide short-term support tofamilies in Wales who are leastable to meet living costs.L ‘Bleak winter ahead’– page 15

Meet the stars o
f the show

The Brynhyfryd dairy herd from Wolfscastle had anoutstanding time at the

Pembrokeshire County Show. JW C George andSons won a plethora of

awards, including Supreme Heifer inMilk, best
pairof Dairy, Supreme Heifer

in Milk and Supreme DairyGroup champion. PICTURE: Western TelegraphL Show reports and pictures – pages 16-22

September, 2018

FREE

pembrokeshirefarmer.co.uk

Make sure you’reon our list:0800 052 0198Full coverage ofPembrokeshire’sCounty Show

Weather crisis talksas farms feel heat

Earlysubsidy hopeas feedbill rockets

INSIDE

Are youseeingthe BIGpicture?

Our specialistmonthly farmingpublications offerconsidered andin-depth coverageof farming issues

Early subsidy hope
as feed bill rockets
EARLY subsidy payments couldbe made to farmers in Waleswhose businesses are under in-tense strain after weeks of dryweather.The Welsh Government says it is ex-ploring the possibility of making ad -vance Basi c Payment Scheme (BPS)payments to farmers but that thesewould only be made in c ases whereall checks had b een completed on in-dividual claims.This proviso could result in pay-ments not reaching those worst af-fected by the extreme weather condi-tions, although th e g overnment saidit would continue to explore ways ofensuring any approach didn’t dis-advantage some farmers relative totheir neighbours.Welsh farm leaders had called onthe government to make early pay-ments to help farmers contendingwith one of the hottest and driestsummers in decades.Other measures the governmenthas agreed to include derogations onGlastir options with specific stockingrates, which are being c onsidered ona case-by-case basis.Government officials will also con -sider r equ ests fordero gations r elat-ing to Glastir rules on winter fodder,L To page 4

By DebbieJames

L An unusual mourner atthe funeral

walesfarmer.co.uk Farming news and views in Wales

A BRAHMA chicken took itsrightful place among themourners at the funeral ofone of Wales’s top poultrybreeders.Friends paid tribute toPicton Jones on Facebookfollowing his funeral inLampeter.“An amazing man, araconteur - funny andcharismatic and he woneverything worth winning inthe world of poultry,” saidone.“Picton was an expert inhis field and adviser to thePrince of Wales amongothers. A leading authorityat home and abroad andrecognised and awardedaccordingly.”The internationalshowman and judge fromLlanwnnen was renownedin the world of poultry.A minute’s silence washeld on the Royal Welshshowground to rememberMr Jones, who died on theeve of the show, aged 85.Best known for revivinginterest in the rare brahmabreed, which at one pointwas on the point ofextinction, ‘Pic the Poultry

Man’ won his first prize atthe age of 10.It was the start of aremarkable careerculminating in the Gold Cupat the National PoultryShow, in London, in 1981 –and an eventual MBE.A foundermember ofDyfed Poultry Show, he wasmade an honorary lifegovernor of the Royal WelshShow in 1998.

Chicken joins farewell to Pic the Poultry

September 2018 £1.50where sold

L Picton Jones MBE of LampeterPICTURE: Tim Jones

Make sure you’reon our list:0800 052 0198

Subsidiesfear overland dealoverhaul

Call forrethinkas TB onthe rise

Are youseeingthe BIGpicture?

Our specialistmonthly farmingpublications offerconsidered andin-depth coverageof farming issues

Coping with the drought– see page 23
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Pride of Britain

T HE FOUNDER of aPembrokeshire-basedcharity which gives
support to people work-

ing in agriculture with men-
tal health issues has won a
Pride of Britain award.Emma Picton-Jones has re-

ceived a Special Recognition
award for her work in mental
health with the DPJ Founda-
tion in the 2018 Pride of Brit-
ain awards.Emma, 30, hopes the award

will help raise awareness of
the massive effect mental
illness has on people work-
ing in the agriculture sector
across the UK.“There is a lot of discus-L To page 3

By David Lynch

L It was a great day at the Welsh Dairy Show for Carmarthen Holstein breeder Iwan Rhys Morgan, Nantybwla, with a

clutch of awards including the coveted Supreme Champion Cow for Erie Goldsun Supreme Maude. The judges scored

her 49 out of 50.

Cream of the cows at dairy show
Make sure you’reon our list:0800 052 0198

Winter Fairpreview

Royal Welsh takes
lead over QUs tollBy DebbieJames

L Dairy breeder Hefyn Wilson from Cardigan took a clutch of top honours at theUK’s largest dairy show, then capped his day at the Bath and West Showground bytaking the supreme championship and reserve – story and pictures, page 5

walesfarmer.co.uk Farming news and views in Wales

Dairy king Hefyn reigns

November 2018 £1.50where sold

support other shows and hadbeen happy to take the leadto instigate and conduct thissurvey.“With exhibitors torn be-tween supporting communi-ty-led shows and the largerreaching events, both typesof events are suffering great-ly and, with livestock as theheart of all agriculture eventswithin Wales, the regulationsare having a detrimental ef-fect,’’ said the spokesman.“The feedback received willbe presented to ProfessorGlossop for consideration.’’There are currently 137units in Wales.QUs replace a previous sys-tem of approved isolationfacilities which, according tothe Welsh Government, hadlacked acceptable levels ofbiosecurity, were not subjectto inspection by the Animaland Plant Health Agency andthe rules around exemptionsto movement rules had beencomplex and difficult to un-derstand.“QUs require farmers tomeet clear criteria to ensuremaximum levels of biosecu-rity are maintained,’’ saida government spokesman.L To page 4

Make sure you’reon our list:0800 052 0198

New calls for cullafter trial ‘success’N

Shock moveoverBPS cash quarrelT

Are youseeingthe BIGpicture?

Our specialistmonthly farmingpublications offerconsidered andin-depth coverageof farming issues

THE organiser of Wales’biggest farming eventhas stepped in to defendthe future of the coun-try’s agricultural shows asconcern mounts over the im-pacts of new rules controllinglivestock movements.Quarantine units (QUs),launched in September 2018as an alternative to the six-daystandstill rule and costing be-tween £172.80 and £244.80 for18 months, have taken theirtoll on agricultural shows,with fewer livestock entriesand, in some breed categories,no entries at all.The situation has promptedthe Royal Welsh AgriculturalSociety (RWAS) to intervene.At the annualWelsh regionalconference of the Associationof Show and Agricultural Or-ganisations (ASAO), the newregulations and their impacton shows was discussed withthe chief veterinary officerfor Wales, Professor Chris-tianne Glossop, a speaker atthe event.As a result, the RWAS hassent a questionnaire to allshows across Wales and theBorders, whatever their size.The RWAS spokesman saysit felt it had a responsibility to

New calls for cull

after trial ‘success’

N EW figures pointingto a posi-tive impact on bovine TB lev-els from culling badgers haveprovoked calls for a large-scale cull in Wales.The Farmers’ Union of Wales(FUW) wants the Welsh Governmentto reinstate a plan to cull badgersin Wales, originally put forward byPlaid Cymru minister Elin Jones butlater abandoned and replaced with abadger vaccination programme.It comes after data published by De-fra shows that the four-year badgerculls in Somerset and Gloucester-shire had reduced the number of TBoutbreaks by 50 per cent.The FUW suggests the results dem-onstrate the need to reinstate theproactive intensive action area (IAA)badger cull programme.“These findings are unsurprisingand support the FUW’s interpreta-tion of the results of the randomisedbadger culling trials (RBCT),” saidIan Lloyd, FUW animal health andwelfare committee chairman, whofarms 115 acres inBeulah.“Previous modelling by the FUWshowed that herd incidences could bereduced by 30 per cent in a five-yearcull and by a further 33 per cent inthe following three years post cull-ing.”The FUW’s stanceon badger cullingL To page 5

By DebbieJames

L Rhodri George of Roch, was reserve champion, and (right) Evan Watkin of Welshpool, regained the title of

champion. Centre is one of the hosts, Janet Evans of Crug Glas.Evan regains Wales ploughing title

ST DAVIDScelebrated a historicoccasion as it hosted the All WalesPloughing and HedgingChampionships at the end ofSeptember.The event at Crug Glas was held courtesy of the St Davids and DistrictPloughing Society and attractedcompetitors from all over the world.St Davids last hosted thechampionships in 1983 and beforethat in 1973, both at nearby Llandigige Fawr.Evan Watkin of Welshpool, regainedthe title ofchampion while the reservespot went to Rhodri George of Roch.L Report and pictures, page 9 Make sure you’reon our list:0800 052 0198
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Mental health work earns award for Emma
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Showcase for the countryside
A SHOWCASE for the best of
farming and rural life in the North
of England is set to be one of the
highlights of the coming month.
The 160th Great Yorkshire Show,

which runs from July 10 to 12 at
the showground in Harrogate, will
feature some of the finest livestock

in the UK and beyond and will be
visited by the Princess Royal, as
well as thousands of other people
keen to see its many attractions.
For information go to www.

greatyorkshireshow.co.uk.
n Anniversary show
preview: pages 16-33

Pressure
grows for
action on
worrying
PRESSURE is growing for action to
curb the rising tide of dog attacks on
livestock.
The All-Party Parliamentary Group
for Animal Welfare (APGAW) is due
to hold a high-level meeting with De-
fra this month to press the case for
changes to the current law.
The Northern Farmer has previously
reported that APGAW had called dog
attacks a ‘complex problem’ with no
single solution and produced a series
of recommendations for action to im-
prove the situation.
At last month’s SheepWatchUK
Conference Marisa Heath, from AP-
GAW, told those attending that attacks
were a serious problem that had been
greatly underestimated in the past.
“The MPs have asked me to put for-
ward their support for what you bring
forward. We are not going to drop
this issue until we come up with solu-
tions,” she added.
The conference, in Hampshire, was
attended by representatives from bod-
ies including Defra, the police and the
NFU.
Meanwhile the Shadow Environ-

ment Secretary, Sue Hayman, has giv-
en her backing to The Northern Farm-
er’s Lead The Way campaign.
The MP for Workington recently
made a speech in the House of Com-
mons in which she said “more dog
attacks on sheep were recorded in
Cumbria last year than in any other
English county, so this is an issue that
is acutely felt by many of my own con-
stituents”.
The campaign has also been backed
by Doug Steen, who has responsibili-
ty for welfare with the British Alpaca
Society.
n Lead the Way campaign:
pages 14-15

By Andrew Hitchon

GREAT DAY OUT: Crowds enjoying the 2017 Great Yorkshire Show
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Don
’t rip

it ap
art!

AN INFLUENTIAL group of MPs

has calle
d on the Government to alter

the Agriculture Bill to ensure future

food imports meet
current British

standards.

The Environment, Food and Rural

Affairs
Committee

(EFRA) said
the

Bill should be amended so presen
t

UK food and animal welfar
e standards

were not ‘ripped apart by the introduc-

tion of cheap, low-quality
goods’ after

leaving the EU.

It also
recommended that the change

from CAP farm
payments to ‘public

money for public goods’ be based on

‘a multiannual financial fram
ework to

provide a long-term
commitment to

agriculture’.

The committee,
which

heard
evi-

dence from Environment Secret
ary

Michael
Gove in October, said

its

scrutiny inquiry was launched along-

side the Bill’s
own introduction to the

House of Commons and focused
on

three key areas
- future trade deals,

the

changes to farm
payments and fairn

ess

in the supply chain.

It said
it was now callin

g on the Gov-

ernment to ‘put its money where its

mouth is’ and acce
pt its amendment

on trade, stipulating that food products

imported
as part of any future trade

deal should meet or exceed
British

standards relati
ng to production, ani-

mal welfar
e and the environment.

The committee
is also

suggestin
g

that the Grocerie
s Code Adjudicato

r

should oversee
the proposed fair deal-

ing obligations for first purchasers
of

agricultural products,
rather than the

Rural Payments Agency.

Committee
chair Neil Parish

said:

“The United
Kingdom currently has

exceptionally
high environmental and

food standards and an internationally

recognised
approach

to animal wel-

fare.
“This legacy cannot be ripped apart

by the introduction of cheap, low-qual-

ity goods following our exit from the

European Union.

“Imports produced
to lower stand-

ards than ours pose a very real
threat

to UK agriculture. Without sufficient

safeg
uards we could see British

farm
-

ers
significantly undermined while

turning a blind eye to environmental

degradation and poor animal welfar
e

standards abroad.

“Our suggested
amendment calls

for

agricultural goods to be imported
into

the UK only if the standards to which

those goods were produced are as high

as, or higher than, current UK stand-

ards.
“We are also

concerned by the extent

to which powers have been delegated.

This Bill lacks clarit
y and gives any

n Turn
to page
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£2.95 €3.75
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Continuing a breeding tradition

Look ahead to the Winter Fair
Sustainable farming at its best

Review of the hot summer in photos

For more information and to let us help you with your business needs and expand your customer base 
please call 0141 302 7777 or your existing contact here at The Scottish Farmer
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Shaun Groom 

Shirley Dodd 

Lauren Sergeant John Spicer 

We advertise fortnightly in The Scottish Farmer and have done for many 

years.  We find that our adverts reach the demographic we want to attract 

to our business and helps raise our brand awareness amongst Scotlands 

farming community.  ”

TESTIMONIALS
Don’t just take our word for it...

“

Lauren Sergeant
Media Account Executive, MediaSpark Ltd
4–6 Coltbridge Avenue, Edinburgh, EH12 6AH
Telephone: 0131 337 4957
Email: lauren@mediasparkscotland.co.uk

www.mediasparkscotland.co.uk

At MediaSpark our focus is to understand the business needs of our clients 

and place their message in a highly targeted environment whilst creating 

genuine cost efficiency. The Scottish Farmer plays a key role in helping 

us achieve this and allows our clients to reach their target audience and 

deliver to Scotland’s key agricultural and farming sectors”

“

John Spicer
Partner, S&S Services, 
8 Old Bridge Road, Heathfield, Ayr, KA8 9SX
Email: info@sandsservices.co.uk
Tel: 01292 880080

www.sandsservices.co.uk

S&S SERVICES

Allan Paterson 
For the length of time that Threave Rural has been in business, The Scottish Farmer Sales 
Team have assisted us with our advertising with The Scottish Farmer and occasionally with 
the lifestyle magazine. We have always found the level of service to be extremely helpful, 
always managing to assist with our adverts, as well as the staff having a cheery disposition 
and being an absolute pleasure to deal with. They also keep us informed of any opportunity 
of adverts in other areas, such as the diary, year planner and other publications which we 
subscribe to. 
We have found that The Scottish Farmer advertising has worked well for us in marketing 
our farms and we will continue to use this title as our first choice given it’s effectiveness”

“

Allan W Paterson FIA (Scot)
Director, Threave Rural, 
The Rockcliffe Suite, The Old Exchange, Castle Douglas, DG7 1TJ
Telephone: 01556 453453  Mobile: 07736 165999
Email: allan@threaverural.co.uk

www.threaverural.co.uk

“

Shaun Groom
General Manager, 
Pottinger, 15 St. Mark’s Road, Coby, Northants, NN18 8AN
Telephone: 01536 272 220   Mobile: 07738 998 300
Email: shaun.groom@pottingeruk.co.uk

www.pottingeruk.co.uk

Scotland is a key market for us here at Pottinger UK. As manufacturers 

of quality tillage and grassland machinery we need to reach our potential 

customers via a number of media outlets. In Scotland our first choice 

for weekly printed media is The Scottish Farmer. This long established 

and relevant publication has been proven to reach the decision makers in 

farming businesses all over Scotland”

Supporting farmers in Scotland since 1893

“

Shirley Dodd
Property Sales Administrator
H&H Land & Property, Borderway, Carlisle CA1 2RS
Telephone: 01228 406260  DD: 01228 406274
Email: shirley.dodd@hhland.co.uk

www.hhland.co.uk

The Scottish Farmer offers excellent advertising for farms and land and 

generates very useful leads. the staff are always extremely helpful and 

very professional”



PRODUCTION SPECIFICATION
WE ACCEPT: 
EPS files (colour files should be single file CMYK not RGB with all fonts embedded) 
Press PDF (Acrobat 7 version 1.4 compatible or below. Must not contain embedded JPEGS or RGB files).  
Please ensure to embed all elements, convert Pantone to CMYK, convert JPEG files within the document to EPS format. Text Black should be 
made up of 100% black (NOT CMYK colours). All fonts must be embedded. Supplied Print Ready PDFs should be generated to Press Quality 
(ISONewspaper26) settings.

COLOUR SPECIFICATION:
The following Colour Specification should be adhered to in all cases.
Screen ruling: 100 lpi Round dot.
Screen angles: C105 M75 Y90 K45
Minimum dot sizes: 3%. This need only apply where highlight detail must be retained. The dot size in
catchlights or similar highlight areas can be smaller or eliminated altogether.
Mid tone dot sizes: 35%.
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MONOCHROME IMAGES:
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The bolder the image, the lower the resolutions; finely detailed images require a higher resolution.
Greyscale images consist of a range of tones from highlights through to shadow.

All images must be presented as single EPSF files from within the applications listed
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MECHANICAL SPECIFICATION

For more information please email: farmer.sales@thescottishfarmer.co.uk

  Display Advertising (x 6 columns)

THE DISPLAY ADVERTISING RATES SET SIZES

	 TYPE*	 TRIM	 BLEED

DOUBLE PAGE SPREAD	 315mm x 514mm	 338mm x 540mm	 348mm x 556mm

FULL PAGE	 315mm x 248mm	 338mm x 270mm	 348mm x 278mm

FULL SCAP PAGE	 315mm x 206mm	 338mm x 219mm	 348mm x 223mm 

MAGAZINE PAGE	 267mm x 206mm	 -	 -

MINI PAGE	 227mm x 164mm	 -	 -

HALF PAGE, DPS HORIZONTAL	 153mm x 514mm	 165mm x 540mm	 170mm x 556mm 

HALF PAGE, HORIZONTAL	 153mm x 248mm	 165mm x 270mm	 170mm x 278mm

QUARTER PAGE	 153mm x 122mm	 -	 -

EIGHTH PAGE	 76mm x 122mm	 -	 -

* Keep text or graphics within this area to ensure that they are not cropped.

  Inserts

Loose inserts accepted. Stitched-in inserts by special arrangement. Sample must be submitted.

Size must come within page size.

  Deadlines

Classified Advertising	 Noon Wednesday for Friday publication

Display Advertising	 3pm Tuesday for Friday publication

Inserts	 7 days prior to publications date 

For further information: 
E-MAIL: farmer.sales@thescottishfarmer.co.uk  or call:  0141 302 7777 / Production: 0141 302 7747 / 7740

  Column sizes 

Display Advertising	 1 col: 38mm	 2 col: 80mm	 3 cols: 122mm	 4 cols: 164mm	 5 cols: 206mm	 6 cols: 248mm

Classified Advertising	 1 col: 38mm	 2 col: 80mm	 3 cols: 122mm	 4 cols: 164mm	 5 cols: 206mm	 6 cols: 248mm

	 Gutter width: 4mm (x5)	 Number of Columns: 6 (38mm each)

PLEASE ENSURE YOU ARE GIVEN A UNIQUE REFERENCE NUMBER (URN) BY THE ADVERTISING SALES 
DEPARTMENT. 

Failure to supply your unique reference number (URN) may result in the omission or incorrect publication of your advertisement.



DOUBLE PAGE SPREAD
Bleed: 348mm(h) x 556mm(w)
Trim: 338mm(h) x 540mm(w)
Type: 315mm(h) x 514mm(w)

FULL PAGE
Bleed: 348mm(h) x 278mm(w)
Trim: 338mm(h) x 270mm(w)
Type: 315mm(h) x 248mm(w)

HALF PAGE HORIZ
Bleed: 172.5mm(h) x 278mm(w)
Trim: 167.5mm(h) x 261mm(w)
Type: 153mm(h) x 248mm(w)

HALF PAGE VERT
Bleed: 348mm(h) x 143mm(w)
Trim: 338mm(h) x 135mm(w)
Type: 315mm(h) x 122mm(w)

QUARTER PAGE
Type: 153mm(h) x 122mm(w)

EIGHTH PAGE
Type: 76(h) x 122mm(w)

CLASSIFIEDS
1 column width 38mm	 2 column width 80mm	 3 column width 122mm	
4 column width 164mm	 5 column width 206mm	 6 column width 248mm

FULLSCAP PAGE
Bleed: 348mm(h) x 227mm(w)
Trim: 338mm(h) x 219mm(w)
Type: 315mm(h) x 206mm(w)

MINI PAGE
Type: 227mm(h) x 164mm(w)

MAGAZINE PAGE
Type: 267mm(h) x 206mm(w)
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